Should All Teens Switch to Black and White Screens?
A Statistical Analysis of the Contribution of Colour to Phone Addiction.
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In a 2016 study, 50% of teens reported that they
feel addicted to their mobile phones, however
/8% of all teen users feel the need to check them
every hour.

Although our use of mobile phones is so high, we
are aware to some extent of their effects. In
2018, despite 70% of teens using social media
everyday, 72% reported that they believe tech
companies manipulate users to spend more time
on their devices.

(fig.1) and we then changed their phones to greyscale.
(fig 2)

« After the participants had their phones on greyscale for 5
days, we recorded their usage and they completed our
surveys. (Fig 3)

* We then repeated the first and second stages of our
experiment on our male candidates. (Fig 4)

1.Participants mood: better/worse .
2.Skeping patterns: better/worse Skept longer/sharter

3.Energy levels throughout the day: better/worse

4.Liability to a) pick up phone: more/less bjuse phone whik i's on grey scale: more/less
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Have you suffered from any of the following eye conditions?
Dryeye itchy eye double vision of close objects other:
Do you prefer having you phone in:

Full colour Greyscale

Did you find this experiment challenging?

Do you feel you spend too much time on your phone?
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