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1. Overview

The annual Survey on e-Commerce and ICT (Information and Communications Technology) Usage for

Enterprises measures the level of use of ICT by enterprises in the conduct of their business.

The survey covers industrial, selected services and building and construction enterprises with 10 or more

persons engaged.

This inquiry was initiated to meet national and EU requirements for e-Commerce variables, and is conducted

under article 10 of Regulation (EC) No 808/2004 of the European Parliament of the Council of 21 April 2004.

The survey results, which cover a sample of companies with 10+ employees, are grossed to the relevant
populations using the latest available grossing factors from the Census of Industrial Production (CIP), Annual

Services Inquiry (ASI) and Building and Construction Inquiry (BCI).

The results, which contain details for enterprises only, are released in December of the reference year:

Information Society Statistics - Enterprises.

2. General Information

2.1.1 Statistical Category

Primary statistical survey.

2. 1.2 Area of Activity

Business Sectors, Science and Technology — Survey on e-Commerce and ICT.

2.1.3 Organisational Unit Responsible, Persons to Contact

Structural Business Statistics Division - Data Collection Unit

Structural Business Statistics Division - Results Analysis and Publications:

Barry Kelleher Tel. +353 (21) 453 5028

2.1.4 Objectives and Purpose; History

The purpose of the e-Commerce and ICT survey is to collect data on the use of ICT within enterprises. A pilot

survey was conducted in 2002 and a full annual survey began in 2003.

2.1.5 Periodicity

Since its inception in 2003, the survey on e-Commerce and ICT Usage is carried out on an annual basis. There

have been no breaks in the survey.



2.1.6 Client

Since 2003, Ireland has been obliged to carry out the survey on e-Commerce and ICT. Initially the Regulation
(EC) No 322/97 covered the e-Commerce survey. Since then the survey has been conducted under article 10 of

Regulation (EC) No 808/2004 of the European Parliament of the Council of 21 April 2004.

2.1.7 Users

Eurostat / European Commission
Government

Other CSO sections

Interest Groups for research purposes
Professional Bodies

The general public

University students

2.1.8 Legal Basis

This inquiry was initiated to meet national and EU requirements for e-Commerce variables, and is conducted
under article 10 of Regulation (EC) No 808/2004 of the European Parliament of the Council of 21 April
2004. For each ICT survey, it is necessary to enact an implementing measure. The relevant measure for
the 2015 survey is the Commission Regulation (EU) No 1196/2014 of 30 October 2014 implementing
Regulation (EC) No 808/2004 of the European Parliament and of the Council concerning Community

statistics on the information society.

Since 2019 there has also been a Statutory Instrument in place

Statistics (Information & Communication Technologies Survey) Order 2018 (S.I. No. 524 of 2018)

Statistical Concepts, Methods
3.1 Subject of the Statistics

The subject of the statistics is the level of e-Commerce and ICT usage within Industry, selected Services and

Building and Construction enterprises with 10+ employees.
3.2 Units of Observation/Collection Units/Units of Presentation

The survey is made up of a sample of approximately 4,000 enterprises with 10+ employees between NACE
codes 10 — 82, 95.1. A random stratified sample is taken from the Central Business Register (CBR) of

enterprises with 10+ employees. Figures on our release are full figures.


http://www.irishstatutebook.ie/eli/2018/si/524/made/en/pdf

3.3 Data Sources

None - primary survey.

3.4 Reporting Unit/Respondents

Reporting unit — Results aggregated to NACE sectors (Manufacturing Sectors, Construction Sector and

Selected Services Sectors).

Respondents - Enterprises employing 10+ persons.

3.5 Type of Survey/Process

Survey with a stratified random sample of enterprises with 10+ employees.

3.6 Characteristics of the Sample/Process

3.6.1 Population and Sampling Frame

The survey population is made up of Manufacturing, Construction and selected Service enterprises with 10+

employees.
The sampling frame is the CSO’s Central Business Register.
3.6.2 Sampling Design

The implementing measure that is enacted annually contains a list of NACE categories that must be covered
by the survey. A sample plan is then applied to the Central Business Register using SAS which creates the
potential sample of respondents. The sample is edited to ensure that no duplicates exist, ceased companies are
excluded, and companies who requested a specific exclusion from the survey are excluded. While some
companies are included every year, care is taken to rotate the sample among smaller enterprises to minimise

the response burden. A file of approximately 4,000 potential respondents is then prepared for surveying.

Specific size categories are used in the selection of the sample as follows:

-Employment Group 1: 10 to 49 persons engaged

-Employment Group 2: 50 to 249 persons engaged

-Employment Group 3: 250+ persons engaged

3.7 Survey Technique/Data Transfer

The survey is completed online. Initially, enterprises receive notification of the online process and how to
access the relevant URL for completion of the questionnaire. When the return is submitted to the CSO, the

data is loaded onto a CSV file which is periodically transferred to the CSO’s Data Management System (DMS)



for editing. The failed edits that arise are scrutinised and resolved if possible. If an edit cannot be easily
resolved, then the enterprise is contacted for clarification and the edit is subsequently cleared based on the

updated information.

3.8 Questionnaire (including explanations)

The 2020 survey on e-Commerce and ICT contained the following modules:

A. General information about ICT systems

B. Access and use of the internet

C. E-commerce

D. Invoicing

E. Use of 3D Printing

F. Use of Cloud Computing

G. Big Data analysis

H. Use of Robotics

I.  Details of enterprise activity

Each year at least one module in the questionnaire is directly replaced by another module, while some of the
questions contained in the other modules are refined. Therefore, the survey questionnaire is in a constant
state of development.

The 2020 survey form may be accessed as follows:

3.9 Survey on e-Commerce and ICT Form

3.10 Participationin the Survey

Participation was mandatory in 2020.

3.11 Characteristics of the Survey/Process and its Results

The survey is a random stratified sample of enterprises with 10+ employees, which is aggregated and
published at national level and also at NACE sectoral level. Results are published for all enterprises and
include tables on the ‘Use of ICT by Enterprises’ and ‘Connecting to the Internet’. The data from the survey
is grossed to the relevant population by using grossing factors from the latest available Census of Industrial

Production (CIP), Annual Services Inquiry (ASI) and Building and Construction Inquiry (BCI).

3.12 Classifications Used


http://www.cso.ie/en/methods/surveyforms/informationsocietystatistics-enterprises/

NACE REV.2 is currently used to produce NACE sectional breakdowns.
-Manufacturing enterprises — NACE 10-18, 19-22, 23-25, 26-33

-Construction enterprises — NACE 41-43

-Services enterprises — NACE 45-47, 49-53, 55-56, 58-63, 68, 69-74, 77-82, 95.1

The following is a link to the NACE Rev.2 classification listing:

http://www.cso.ie/en/surveysandmethodology/classifications/

3.13 Regional Breakdown of Results

Results are not broken down by region. The results are broken down by NACE sectional groups and are

aggregated at national level.
4 Production of the Statistics, Data Processing and Quality Assurance

4.1 Data Capture

When the return is received online, the data is automatically uploaded into a CSV file and transferred

periodically to the CSO’s DMS (Data Management System).
When the completed returns are received, the data is captured by NACE class.
4.2 Data Editing

Within the online forms system, there are a number of automatic edits in place. For example, the number of
employees with internet access cannot be greater than the total number of employees. Once data has been
transferred to the DMS, a number of edits are run to ensure the consistency of the data. For example, the

sum of the electronic sales from the web, apps and EDI cannot be more than 100% of total sales.

Once the data collection phase has ceased, the edit procedures within the DMS are run to ensure that there
are no edits outstanding. Each failed edit is first checked for a comment on the return from the relevant
enterprise that may explain the failure. Returns for the previous year are also checked for consistency
purposes. If the edit failure cannot be resolved locally, then the enterprise is contacted to resolve any
discrepancy. Once all edits in the DMS are cleared, the source data is then transferred to SAS where further

editing takes place.

Edit programs are run using SAS software to perform checks on consistency of returns between separate
questions, between returns for this year and last year, and comparisons between enterprises within the same

NACE group for this year.
There are numerous edits carried out every year, examples of which include:

1. Questions that do not change from year to year are cross-referenced against the previous year’s responses


http://www.cso.ie/en/surveysandmethodology/classifications/

for consistency purposes.

2. Whether responses given are consistent with responses from other enterprises within that employment

group and NACE classification.

Once all edits are cleared a copy is made of the clean dataset and the dissemination process can be

commenced.
4.3 Imputation (for Non-Response or Incomplete Data Sets)

There is no formal method of imputation for unit non-response used for this survey. A limited use is made of
Structural Business Statistics (SBS) as a method of imputation for item non-response if no details are offered
for total employment, purchases and turnover. Limited use is made of the Last Value Carried Forward
(LVCF) method if a respondent has left a particular field blank and if they responded to this question in the

previous year.
4.4 Grossing and Weighting
Grossing is performed using SAS software.

Grossing Factors are taken from the latest available Census of Industrial Production (CIP), Annual Services
Inquiry (ASI) and Building and Construction Inquiry (BCI), and applied to the survey results in order to gross

the data up to the relevant populations.

Grossing is done by 2-digit NACE and by employment size class for each of the 3 surveys. Grossing factors
are generated for Turnover, Employment and Purchases. This is done by dividing the Total Enterprise
Population (NACE and Employment Size) by the Total number of Responses (NACE and Employment). The

resulting grossing factors are then used to gross the results of the e-Commerce survey to the population.
Weighting is not used for the derivation of results.
4.5 Computation of Outputs and Estimation Methods Used

Results are aggregated to national level and a limited number of tables are produced at 2-digit NACE sectoral

level. The results are released in December of the relevant year.
Estimation is not used for the derivation of results.
4.6 Other Quality Assurance Techniques Used

The sample is selected from the latest version of the Central Business Register (CBR). Duplicate
enterprises, companies that have ceased trading or who have stated that they are unable to provide the

necessary data are removed from the sample.

Consistency checks are performed against previous returns at enterprise level and against other companies in



the same employment group and NACE sector. There is a limited amount of Structural Business Statistics
(SBS) data gathered in other surveys Census of Industrial Production (CIP), Annual Services Inquiry (ASI)
and Building and Construction Inquiry (BCI), and comparisons are made for selected variables for

consistency purposes.
5 Quality
5.1 Relevance

e-Commerce is an important indicator used both nationally and by the EU. It provides for inter-country
comparisons and analysis of the level of usage and penetration of ICT within the EU as well as providing

important national indicators for domestic ICT policy-making.
5.2 Accuracy and Reliability
5.2.1. Sampling Effect & Representivity

A representative sample is taken of all enterprises with 10+ employees. Some editing of the sample takes
place to remove duplicates or enterprises that have ceased trading. Eurostat determines the target population.

The sample is rotated in order to reduce the response burden, especially on the smaller enterprises.

Every effort is made to ensure that there are a sufficient number of responses in each cell to be representative

of the sample and to ensure that confidentiality is maintained.

Standard errors are calculated at a national level using a methodology devised by Eurostat. A standard error is
a measure of the sampling variability or precision of an estimate. Standard errors are used in order to help

with the comparisons of results between countries.
The target population was enterprises with 10 or more employees excluding the financial sector.
The sampling variability is very small and the precision of the estimate is likely to be quite high.
The standard errors are calculated for different questions on the direction of Eurostat each year.
Attached are the Standard Errors as reported to Eurostat

E .

ICT 2020 Metadata
Report.xlsx

5.2.2. Non-Sampling Effects
5.2.2.1 Quality of the Data Sources Used

The random stratified sample is taken from the Central Business Register. No other data sources are used.



5.2.2.2 Register Coverage

The sample for this survey is a random stratified sample of enterprises taken from the Central Business
Register (CBR). The sample is rotated so that every company should be selected at least once approximately

every five years.

Coverage errors — there may be some multiple listings (duplicates) and ceased companies when the sample is

first taken from the Central Business Register. They are removed from the sample when discovered.

Certain NACE categories are omitted every year. Therefore, coverage is restricted to the required NACE

categories only.

5.2.2.3 Non-Response (Unit and Item)

Unit non-response:

The response rate for the survey in 2020 was 43.9%

The main reasons for unit non-response are as follows:

1. Company Gone-Away from the address on the letter

2. Duplicate — company receive two forms with different reference numbers

3. Company has ceased trading

4. There is a query about the survey form

5. IT problems

6. Hold — company request an extension on the due return date

7. Company is Inactive/Dormant

8. Merger — Takeover or change in structure of company

9. Company refuses to respond

The section investigates these issues and resolves them as appropriate e.g. ringing the company for

confirmation of information, removing the company from the survey, etc.

Itemnon-response:

Where a part of the form is not completed the following is done:

1. Contact Company — to confirm the details on the survey form

2. Last Value Carried Forward (LVCF) for a variable if no other data are available



5.2.2.4 Measurement Errors

Measurement Error is not formally calculated for the survey. However, the following should be

noted:

(a) Questionnaire - we ensure that the questionnaire is clear with definitions provided as appropriate.

(b) Data collection method — the collection method is by means of an online survey via the CSO’s e-form

system, allowing sampled enterprises to complete and return the survey form electronically.

(c) Respondent — survey data can contain sensitive and confidential information. Data on turnover, purchases

and number of people employed is not published to preserve confidentiality.

5.2.2.5 Processing Errors

Data Capture Errors are likely to be a low risk as survey e-forms are verified.
a. Thereisalso the option of manual data entry.
b. Data Editing - Edits are run which check for the fo llowing:
c. thatall the relevant questions have been answered
d. There is internal consistency in answers within the form
e. There is consistency with responses from last year if relevant

f. There is consistency with enterprises operating in the same employment group and NACE
category

If the edit cannot be resolved locally, then the enterprise is contacted to confirm the returned data. The return

is manually changed if required.

NACE Code and NACE division are linked to the enterprise number and are applied when the enterprise

number is scanned. This means that the possibility of a NACE misclassification error is very low.

5.2.2.6 Model-Related Effects

There is no formal imputation for non-response. However, limited use is made of imputation for item non-
response from other available resources such as Structural Business Statistics (SBS) and previous year return if

available.

Grossing factors are generated from the latest Census of Industrial Production (CIP), Annual Services Inquiry

(ASI) and Building and Construction Inquiry (BCI).

5.3 Timeliness and Punctuality

5.3.1 Results



A clean dataset is sent to Eurostat in early October of the relevant year. Eurostat perform a number of
validation checks and if necessary send a list of queries back to the CSO for resolution. When all of the
queries have been cleared in all the participating countries, Eurostat publish EU results in mid-December. The

CSO releases detailed results: Information Society Statistics - Enterprises.

5.4 Coherence

Data for e-Commerce is checked for consistency with previous returns and with enterprises in the same
employment class and NACE sector. The Structural Business Statistics (Turnover, Purchases, and Number
Employed) contained within the e-Commerce survey are compared to the SBS data gathered in other surveys

for consistency purposes. Any differences that are found are resolved on an individual enterprise basis.

5.5 Comparability

The pilot e-Commerce survey was first carried out in 2002 and the full e-Commerce survey has been carried

out annually since 2003.

Certain modules contained within the survey change every year, therefore some variables may not be directly

comparable to previous years.

A random stratified sample is selected every year. While some enterprises are included in the sample every
year, the sample is rotated every year in order to minimise the response burden, especially on the smaller
enterprises. This means that it may not be possible to compare returns for individual enterprises from year to

year.

Where possible comparisons are done with:
-Previous year

-Other enterprises operating in the same employment group and NACE category.

Structural Business Statistics (SBS) gathered from other surveys, notably the Census of Industrial Production,

Annual Services Inquiry, and Building and Construction Inquiry.

Eurostat also does comparisons between the EU states on the data returned by individual countries.

5.6 Accessibility and Clarity

5.6.1 Assistance to Users and Special Analyses

The publication is available on the CSO web site at

https://www.cso.ie/en/statistics/informationsociety/ictusagebyenterprises/

The questionnaire is available here:


https://www.cso.ie/en/statistics/informationsociety/ictusagebyenterprises/

Survey on e-Commerce and ICT forms

Specific user requests are acceded to where possible, and where confidentiality issues do not arise.
5.6.2 Revisions

Some revisions may occur as a result of queries received from Eurostat or other national users.

Results are published in Q4 of the survey year and generally are not subject to revision.
5.6.3 Publications

5.6.3.1 Releases, and Regular Publications

‘Information Society Statistics — Enterprises’ is released in Q4 of the reference year.
5.6.3.2 Statistical Reports

Statistical Yearbook

5.6.3.3 Internet

http://www.cso.ie/en/statistics/informationsociety/

5.6.4 Confidentiality

All data are treated as strictly confidential in accordance with Part V of the Statistics Act, 1993. In order to

ensure confidentiality, results are produced at NACE sectional level.
6 Additional documentation and publications

The results, which contain details for enterprises only, are released in Q4 of the reference year: Information

Society Statistics - Enterprises.


http://www.cso.ie/en/methods/surveyforms/informationsocietystatistics-enterprises/
http://www.cso.ie/en/statistics/informationsociety/
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4.Stand.err. selected variables

		Quality report		Back to "To do list"						In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_WEBORD		10_C10_S951_XK		% ent		A8b. Does the website have any of the following? b) Online ordering or reservation or booking, e.g. shopping cart		26.1%		0.306457%

		E_AXSELL		10_C10_S951_XK		% ent		B7. During 2019, did your enterprise have EDI-type sales of goods or services? 		17.3%		0.264072%

		E_INV4S_AP		10_C10_S951_XK		% ent		C1a. In 2019, did your enterprise send invoices in electronic form, in a standard structure suitable for automatic processing (e-invoices)? 
(EDI (e.g. EDIFACT), XML (e.g. UBL) [please add national examples]) 
Excluding the transmission of PDF files 		18.7%		0.272122%

		E_BDANL		10_C10_S951_XK		% ent		E2b. During 2019 did your enterprise use Natural language processing to analyse big data? Natural language generation or speech recognition NLP, NLG and speech recognition is the ability for a computer program to understand human language as it is spoken, to convert data into natural language representation or to identify words and phrases in spoken language and convert them to a machine-readable format. 		0.9%		0.067239%

		E_RBTS		10_C10_S951_XK		% ent		I1b. Does your enterprise use service robots (e.g. used for surveillance, cleaning, transportation, etc.)?		35213.1%		0.090538%

		P_EMPMD2		10_C10_S951_XK		% emp		A6. Please indicate an estimate of the percentage of the total number of persons employed who use a portable device provided by the enterprise, that allows internet connection via mobile telephone networks, for business purposes		39180000.0%		0.045901%

		E_AWSVAL		10_C10_S951_XK		% turn		B2b. What percentage of total turnover was generated by web sales of goods or services, in 2019?		9509135.1%		0.055874%

		E_AXSVAL		10_C10_S951_XK		% turn		B8b. What percentage of total turnover was generated by EDI-type sales of goods or services, in 2019?		11814918.7%		0.060464%























































5.Stand.err. E_WEB - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_WEB		10_C10_S951_XK		% ent		A7. Does your enterprise have a website?		75.3%		0.346943%

		E_WEB		S_C10_S951_XK		% ent		A7. Does your enterprise have a website?		72.3%		0.405163%

		E_WEB		M_C10_S951_XK		% ent		A7. Does your enterprise have a website?		89.1%		0.594488%

		E_WEB		L_C10_S951_XK		% ent		A7. Does your enterprise have a website?		89.9%		1.334282%

		E_WEB		10_C10_12		% ent		A7. Does your enterprise have a website?		76.4%		2.190981%

		E_WEB		10_C13_15		% ent		A7. Does your enterprise have a website?		96.1%		2.218417%

		E_WEB		10_C16_18		% ent		A7. Does your enterprise have a website?		93.4%		1.526983%

		E_WEB		10_C10_18		% ent		A7. Does your enterprise have a website?		83.9%		1.375506%

		E_WEB		10_C19_23		% ent		A7. Does your enterprise have a website?		92.7%		1.264660%

		E_WEB		10_C24_25		% ent		A7. Does your enterprise have a website?		84.5%		2.087494%

		E_WEB		10_C26		% ent		A7. Does your enterprise have a website?		85.9%		4.331909%

		E_WEB		10_C27_28		% ent		A7. Does your enterprise have a website?		87.5%		2.372569%

		E_WEB		10_C29_30		% ent		A7. Does your enterprise have a website?		80.7%		7.037671%		u

		E_WEB		10_C31_33		% ent		A7. Does your enterprise have a website?		91.1%		1.648697%

		E_WEB		10_C26_33		% ent		A7. Does your enterprise have a website?		88.7%		1.305744%

		E_WEB		10_D35_E39		% ent		A7. Does your enterprise have a website?		88.2%		2.572260%

		E_WEB		10_F41_43		% ent		A7. Does your enterprise have a website?		73.4%		1.311198%

		E_WEB		10_G45		% ent		A7. Does your enterprise have a website?		90.5%		1.144897%

		E_WEB		10_G46		% ent		A7. Does your enterprise have a website?		89.8%		0.706337%

		E_WEB		10_G47		% ent		A7. Does your enterprise have a website?		51.0%		1.155913%

		E_WEB		10_G45_47		% ent		A7. Does your enterprise have a website?		67.7%		0.707377%

		E_WEB		10_H49_53		% ent		A7. Does your enterprise have a website?		68.5%		1.671039%

		E_WEB		10_I55		% ent		A7. Does your enterprise have a website?		95.6%		0.717357%

		E_WEB		10_I55_56		% ent		A7. Does your enterprise have a website?		72.0%		0.837846%

		E_WEB		10_J58_60		% ent		A7. Does your enterprise have a website?		87.2%		1.933526%

		E_WEB		10_J61		% ent		A7. Does your enterprise have a website?		89.6%		3.239530%

		E_WEB		10_J62_63		% ent		A7. Does your enterprise have a website?		94.8%		0.830688%

		E_WEB		10_J58_63		% ent		A7. Does your enterprise have a website?		92.2%		0.807142%

		E_WEB		10_L68		% ent		A7. Does your enterprise have a website?		84.1%		2.325128%

		E_WEB		10_M69_74		% ent		A7. Does your enterprise have a website?		79.1%		1.010037%

		E_WEB		10_N77_82_X79		% ent		A7. Does your enterprise have a website?		82.5%		1.174395%

		E_WEB		10_N79		% ent		A7. Does your enterprise have a website?		95.5%		2.001878%

		E_WEB		10_N77_82		% ent		A7. Does your enterprise have a website?		83.5%		1.091447%

		E_WEB		10_S951		% ent		A7. Does your enterprise have a website?		100.0%		0.000000%

		E_WEB		10_ICT_T		% ent		A7. Does your enterprise have a website?		94.3%		0.697687%





6. Stand.err. E_CHTB - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_CHTB		10_C10_S951_XK		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.2%		0.682883%

		E_CHTB		S_C10_S951_XK		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		3.4%		0.756016%

		E_CHTB		M_C10_S951_XK		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		7.1%		1.736668%

		E_CHTB		L_C10_S951_XK		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		7.1%		1.736668%

		E_CHTB		10_C10_12		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.2%		4.486539%

		E_CHTB		10_C13_15		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		3.9%		11.030000%		u

		E_CHTB		10_C16_18		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		2.3%		5.886564%		u

		E_CHTB		10_C10_18		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.8%		3.395175%

		E_CHTB		10_C19_23		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		2.1%		4.632780%

		E_CHTB		10_C24_25		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.5%		5.266517%		u

		E_CHTB		10_C26		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		11.9%		10.841165%		u

		E_CHTB		10_C27_28		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.5%		6.661580%		u

		E_CHTB		10_C29_30		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		NA (c:)		NA (c:)		c

		E_CHTB		10_C31_33		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		5.1%		5.394467%		u

		E_CHTB		10_C26_33		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.4%		3.800777%

		E_CHTB		10_D35_E39		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		3.4%		7.348015%		u

		E_CHTB		10_F41_43		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.7%		2.522210%

		E_CHTB		10_G45		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		5.6%		3.601095%

		E_CHTB		10_G46		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		5.2%		2.151970%

		E_CHTB		10_G47		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.1%		1.616614%

		E_CHTB		10_G45_47		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.6%		1.216568%

		E_CHTB		10_H49_53		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.8%		2.904558%

		E_CHTB		10_I55		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		9.1%		3.257437%

		E_CHTB		10_I55_56		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.1%		1.550823%

		E_CHTB		10_J58_60		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		4.6%		5.273933%		u

		E_CHTB		10_J61		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		10.4%		9.511071%		u

		E_CHTB		10_J62_63		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		16.1%		3.323091%

		E_CHTB		10_J58_63		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		12.3%		2.700604%

		E_CHTB		10_L68		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		1.5%		5.777832%		u

		E_CHTB		10_M69_74		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		0.8%		2.199183%

		E_CHTB		10_N77_82_X79		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		5.9%		2.720019%

		E_CHTB		10_N79		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		9.5%		8.988355%		u

		E_CHTB		10_N77_82		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		6.2%		2.603573%

		E_CHTB		10_S951		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		NA (c:)		NA (c:)		c

		E_CHTB		10_ICT_T		% ent		A9b. Does your enterprise have the following chat service for customer contacts:  
b) A chatbot or virtual agent replying to customers		17.4%		2.659636%





7.Stand.err. E_AWS_COWN - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_AWS_COWN		10_C10_S951_XK		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		22.4%		0.614628%

		E_AWS_COWN		S_C10_S951_XK		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		20.6%		0.685440%

		E_AWS_COWN		M_C10_S951_XK		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		31.8%		1.488503%

		E_AWS_COWN		L_C10_S951_XK		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		24.8%		3.647699%

		E_AWS_COWN		10_C10_12		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		18.1%		4.083515%

		E_AWS_COWN		10_C13_15		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		47.1%		8.182049%		u

		E_AWS_COWN		10_C16_18		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		26.2%		5.114239%		u

		E_AWS_COWN		10_C10_18		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		23.5%		2.996487%

		E_AWS_COWN		10_C19_23		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		20.2%		4.182341%

		E_AWS_COWN		10_C24_25		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		10.3%		5.027347%		u

		E_AWS_COWN		10_C26		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		11.9%		10.841165%		u

		E_AWS_COWN		10_C27_28		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		10.2%		6.358666%		u

		E_AWS_COWN		10_C29_30		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		16.4%		14.640105%		u

		E_AWS_COWN		10_C31_33		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		22.8%		4.865420%

		E_AWS_COWN		10_C26_33		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		17.0%		3.541190%

		E_AWS_COWN		10_D35_E39		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		20.0%		6.686596%		u

		E_AWS_COWN		10_F41_43		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		7.5%		2.447066%

		E_AWS_COWN		10_G45		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		17.6%		3.363443%

		E_AWS_COWN		10_G46		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		27.4%		1.883858%

		E_AWS_COWN		10_G47		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		22.1%		1.456267%

		E_AWS_COWN		10_G45_47		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		23.3%		1.090871%

		E_AWS_COWN		10_H49_53		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		31.9%		2.456228%

		E_AWS_COWN		10_I55		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		80.1%		1.523656%

		E_AWS_COWN		10_I55_56		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		40.0%		1.226870%

		E_AWS_COWN		10_J58_60		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		25.2%		4.670186%

		E_AWS_COWN		10_J61		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		14.6%		9.287769%		u

		E_AWS_COWN		10_J62_63		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		16.0%		3.324621%

		E_AWS_COWN		10_J58_63		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		18.5%		2.603838%

		E_AWS_COWN		10_L68		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		18.2%		5.265031%		u

		E_AWS_COWN		10_M69_74		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		7.1%		2.127495%

		E_AWS_COWN		10_N77_82_X79		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		6.2%		2.715305%

		E_AWS_COWN		10_N79		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		43.0%		7.134018%		u

		E_AWS_COWN		10_N77_82		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		9.2%		2.561477%

		E_AWS_COWN		10_S951		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		NA (c:)		NA (c:)		c

		E_AWS_COWN		10_ICT_T		% ent		B1a) During 2019, did your enterprise have web sales of goods or services via your enterprise's websites or apps? (including extranets)		18.4%		2.644294%





8.Stand.err. E_AWS_CMP - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_AWS_CMP		10_C10_S951_XK		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		7.2%		0.672123%

		E_AWS_CMP		S_C10_S951_XK		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		5.6%		0.747321%

		E_AWS_CMP		M_C10_S951_XK		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		15.9%		1.652488%

		E_AWS_CMP		L_C10_S951_XK		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.8%		4.061800%

		E_AWS_CMP		10_C10_12		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		3.9%		4.424974%

		E_AWS_CMP		10_C13_15		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		9.5%		10.705641%		u

		E_AWS_CMP		10_C16_18		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		1.7%		5.904548%		u

		E_AWS_CMP		10_C10_18		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		3.7%		3.362680%

		E_AWS_CMP		10_C19_23		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		5.7%		4.546581%

		E_AWS_CMP		10_C24_25		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		5.1%		5.169554%		u

		E_AWS_CMP		10_C26		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_C27_28		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_C29_30		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_C31_33		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		4.6%		5.408740%		u

		E_AWS_CMP		10_C26_33		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		2.3%		3.842043%

		E_AWS_CMP		10_D35_E39		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		5.0%		7.284025%		u

		E_AWS_CMP		10_F41_43		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		1.9%		2.520119%

		E_AWS_CMP		10_G45		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.0%		3.594214%

		E_AWS_CMP		10_G46		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		4.5%		2.159834%

		E_AWS_CMP		10_G47		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		4.0%		1.617428%

		E_AWS_CMP		10_G45_47		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		4.4%		1.218064%

		E_AWS_CMP		10_H49_53		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		3.9%		2.917313%

		E_AWS_CMP		10_I55		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		74.4%		1.728268%

		E_AWS_CMP		10_I55_56		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		20.7%		1.410234%

		E_AWS_CMP		10_J58_60		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		9.2%		5.145587%		u

		E_AWS_CMP		10_J61		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_J62_63		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.5%		3.507783%

		E_AWS_CMP		10_J58_63		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.7%		2.785731%

		E_AWS_CMP		10_L68		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.8%		5.619775%		u

		E_AWS_CMP		10_M69_74		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		3.7%		2.166609%

		E_AWS_CMP		10_N77_82_X79		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_N79		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		15.9%		8.665989%		u

		E_AWS_CMP		10_N77_82		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		1.3%		2.670680%

		E_AWS_CMP		10_S951		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		NA (c:)		NA (c:)		c

		E_AWS_CMP		10_ICT_T		% ent		B1b) During 2019, did your enterprise have web sales of goods or services via e-commerce marketplace websites or apps used by several enterprises for trading goods or services?  (e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, Alibaba, Rakuten, TimoCom etc.) 		6.0%		2.837954%





9.Stand.err. E_CC - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_CC		10_C10_S951_XK		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		50.9%		0.488828%

		E_CC		S_C10_S951_XK		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		47.4%		0.557873%

		E_CC		M_C10_S951_XK		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		65.0%		1.066752%

		E_CC		L_C10_S951_XK		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		79.2%		1.919230%

		E_CC		10_C10_12		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		61.4%		2.804771%

		E_CC		10_C13_15		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		49.7%		7.982860%		u

		E_CC		10_C16_18		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		54.2%		4.029344%

		E_CC		10_C10_18		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		57.9%		2.222422%

		E_CC		10_C19_23		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		69.9%		2.571078%

		E_CC		10_C24_25		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		54.9%		3.562621%

		E_CC		10_C26		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		74.9%		5.790584%		u

		E_CC		10_C27_28		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		54.0%		4.549777%

		E_CC		10_C29_30		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		57.9%		10.383824%		u

		E_CC		10_C31_33		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		60.7%		3.474144%

		E_CC		10_C26_33		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		59.9%		2.461601%

		E_CC		10_D35_E39		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		62.2%		4.598103%

		E_CC		10_F41_43		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		59.3%		1.623371%

		E_CC		10_G45		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		47.4%		2.687618%

		E_CC		10_G46		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		64.4%		1.318373%

		E_CC		10_G47		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		24.3%		1.436318%

		E_CC		10_G45_47		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		39.6%		0.967735%

		E_CC		10_H49_53		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		48.1%		2.144842%

		E_CC		10_I55		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		64.0%		2.048269%

		E_CC		10_I55_56		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		35.0%		1.276242%

		E_CC		10_J58_60		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		72.4%		2.835892%

		E_CC		10_J61		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		85.4%		3.840240%

		E_CC		10_J62_63		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		82.6%		1.515131%

		E_CC		10_J58_63		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		79.9%		1.293311%

		E_CC		10_L68		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		78.7%		2.684713%

		E_CC		10_M69_74		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		77.1%		1.055392%

		E_CC		10_N77_82_X79		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		53.4%		1.913551%

		E_CC		10_N79		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		68.0%		5.341607%

		E_CC		10_N77_82		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		54.6%		1.811041%

		E_CC		10_S951		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		NA (c:)		NA (c:)		c

		E_CC		10_ICT_T		% ent		D1. Does your enterprise buy any cloud computing services used over the internet?		85.6%		1.110365%





10.Stand. err. E_BDAML - NACE

		Quality report								In case of confidential data, please fill in "NA (c:)" in both columns

		Variable		Breakdown		Unit		Associated Question		Estimated proportion 		Standard error 		Flag

										(%, please see Unit)		(Percentage points		c (confidential)

												with 6 digits)		u (unreliable)

		E_BDAML		10_C10_S951_XK		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		19.9%		0.624200%

		E_BDAML		S_C10_S951_XK		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		17.7%		0.697586%

		E_BDAML		M_C10_S951_XK		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		28.1%		1.527502%

		E_BDAML		L_C10_S951_XK		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		40.9%		3.234208%

		E_BDAML		10_C10_12		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.5%		4.147483%

		E_BDAML		10_C13_15		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		10.6%		10.640228%		u

		E_BDAML		10_C16_18		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.7%		5.466902%		u

		E_BDAML		10_C10_18		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.1%		3.156009%

		E_BDAML		10_C19_23		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		29.5%		3.930751%

		E_BDAML		10_C24_25		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		11.6%		4.989011%

		E_BDAML		10_C26		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		26.9%		9.873271%		u

		E_BDAML		10_C27_28		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.5%		6.171006%		u

		E_BDAML		10_C29_30		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.9%		14.684945%		u

		E_BDAML		10_C31_33		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		23.3%		4.851315%

		E_BDAML		10_C26_33		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		20.6%		3.462599%

		E_BDAML		10_D35_E39		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		26.5%		6.406686%		u

		E_BDAML		10_F41_43		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		10.6%		2.405407%

		E_BDAML		10_G45		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		13.1%		3.455920%

		E_BDAML		10_G46		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		19.1%		1.987457%

		E_BDAML		10_G47		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		13.6%		1.534226%

		E_BDAML		10_G45_47		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.3%		1.146343%

		E_BDAML		10_H49_53		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		21.9%		2.629653%

		E_BDAML		10_I55		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		43.2%		2.574737%

		E_BDAML		10_I55_56		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		30.9%		1.316793%

		E_BDAML		10_J58_60		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		21.3%		4.789837%

		E_BDAML		10_J61		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		29.3%		8.453411%		u

		E_BDAML		10_J62_63		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		32.3%		2.984387%

		E_BDAML		10_J58_63		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		28.9%		2.431788%

		E_BDAML		10_L68		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		24.3%		5.065638%		u

		E_BDAML		10_M69_74		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		16.9%		2.012158%

		E_BDAML		10_N77_82_X79		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		13.2%		2.612059%

		E_BDAML		10_N79		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		41.1%		7.251059%		u

		E_BDAML		10_N77_82		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		15.5%		2.471352%

		E_BDAML		10_S951		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		NA (c:)		NA (c:)		c

		E_BDAML		10_ICT_T		% ent		E2a. During 2019 did your enterprise use Machine learning (e.g. deep learning, that involves ‘training’ a computer model to better perform an automated task, e.g. pattern recognition) to analyse big data?		31.1%		2.428833%







